
 

 

 

  

 

 

 

 

 

Connexia Società Benefit S.r.l. 

Via B. Panizza, 7 · 20144 Milano · tel +39 02 8135541 · fax +39 02 89180056 

C.F. e P. IVA 12205240158 · Capitale Sociale Euro 500.000,00 i.v. · R.E.A. 1537791 

info@connexia.com · www.connexia.com 

Società sottoposta a direzione e coordinamento di Alchimia S.p.A. 

 

For Valentine's Day? Celebrate with the Solometro! 

 

Connexia presents the "only" app that can tell you whether it will be 

true love between an agency and a brand, from the very first 

encounter. 

Or maybe just a fling. 

 
 

Milan, 13 February 2020 - The independent marketing and communication agency 

Connexia loves to drive change - rather than face it passively.  

 

And, in a world like that of Communication, where everything is constantly in flux, 

it's worth keeping up with the times and investigating the only thing that is - 

seemingly - unchangeable: the client-agency engagement process. 

 

Channels, creativity, audiences, agency models, media consumption: everything 

has been turned upside down in the digital era. New and different ways of 

marketing and communicating are rapidly emerging and establishing themselves: 

if they want to remain relevant, brands must - and have had to - deal with these. 

 

And yet there is one thing - just one - that hasn't changed a bit: the client-agency 

relationship, which has remained constant since the days of Mad Men. Especially 

if we consider the dynamics of engagement.  

 

Can you really stand still? 

 

"We have always remained mindful of the subject of tenders", comments Paolo 

D'Ammassa, CEO & Founding Partner of Connexia. "Often, however, there is still a 

lack of awareness and transparency regarding their use." 

http://www.connexia.com/
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 Because of this, for Valentine's Day, we decided to present Solometro to brands 

and agencies, as a gift that will make them smile but also reflect." 

 

Responding to ten questions, brands can check how the pitch they have made or 

will be making will be perceived by agencies. In turn, agencies receive an 

indication of the level of spuriousness of the tenders that have been submitted.  

 

"The Solometro encapsulates 20 years of direct experience of love or hate for the 

concept of tenders", D'Ammassa continues. "The tool was designed with the aim of 

identifying true love between clients and agencies, in the shortest time possible, 

that will last over time, without turning into a brief fling." 

A provocative game that has a serious and important aim: are we still sure that 

even after 70 years of honoured service, the tender is still the most effective tool for 

client-agency engagement?  

The Solometro is a playful tool that Connexia is offering the market - a cue that 

should make people stop and consider new ways of engagement and interaction, 

such as agile workshops for example, to make the client-agency relationship more 

effective and enduring over time."   

 

 
Connexia 

 

Connexia is creativity. 

It is data-driven thinking. 

It is excellence in media management. 

And it is technological innovation. 

And not just that. Connexia is most of all passion, ethical commitment, transparency, corporate social 

responsibility. 

It is a multicultural and multidisciplinary team: 150 professionals capable of building and expressing brand 

values and guiding the processes of digital transformation. 

We think and develop ideas that thrive across all channels, fearless of being measured on the effectiveness of 

each campaign. 

Expect to work with us in a new way: together, in real time, through co-creative processes continuously and 

experimentally oriented towards business objectives and communication. www.connexia.com 

http://www.connexia.com/
http://www.solometro.it/
http://www.connexia.com/

